Do sports bettors understand the actual

cost of gambling promotions with bonus
bets?

What this research is about

Betting inducements are promotions that gambling
operators offer to players to encourage them to
gamble. Examples of betting inducements include
bonus bets and money-back offers. Gambling
operators advertise betting inducements on their
websites and mobile betting apps. Betting
inducements are also advertised on social media, in
emails, and through traditional media such as
television, radio, and newspapers. Betting
inducements are particularly attractive to players who
are at-risk or have gambling problems.

Betting inducements can be very complicated for
players to claim as they have to meet many different
terms and conditions. For example, players may have
to gamble a certain amount of money before they can
claim any winning from the promotion. These terms
and conditions are usually hard to find and
understand. Many gambling operators also do not
include the terms and conditions in their
advertisement. As such, players are unable to make
an informed choice about whether they want to take
up the promotion.

The aim of this study was to explore whether giving
players more information about the terms and
conditions would make these inducements less
appealing. They also investigated whether players
would understand the true cost of the inducements
and whether players’ ability to understand the cost
varied based on their gambling risk status.

What the researchers did

Two large sports betting operators in Australia
randomly selected and emailed some of their account
holders to invite them to participate in the study.

What you need to know

In this study, the researchers investigated whether
sports bettors would become less enticed by
bonus bet inducements if they were given more
information about the terms and conditions of
use. Participants were 299 sports bettors who
completed an online survey. Participants rated
three bonus bet promotional offers on how
appealing each was. Each offer had a different
amount of information explaining the terms and
conditions. Participants rated the offer as less
appealing if the terms and conditions were
provided directly below the advertisement. Nearly
three-fifths of participants underestimated the
amount of money they would need to bet in order
to claim any winning from the bonus bet. There
were no differences between participants based
on their gambling risk status. Policy makers could
use this research to create policies that allow
players to make more informed decisions about
the safety of gambling promotions.

Participants were 299 sports bettors living in Victoria,
Australia. They were at least 18 years old and had bet
on one of the three most popular sports in Victoria at
least two times in the last year.

Participants completed an online survey. The survey
asked them to rate three different bonus bet
promotions on how appealing they were. The first
bonus bet promotion only had the phrase “terms and
conditions apply” in small text below it. The second
bonus bet promotion had the terms and conditions
listed below it. Participants also estimated the
amount of money they would need to spend before
they could claim the bonus bet. The third bonus bet
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promotion had the terms and conditions and
explained the amount of money players needed to bet
before they could claim the bonus bet.

Additionally, the survey asked participants how often
they bet money on Australian rules football, cricket,
or soccer in the last year. Participants completed the
Problem Gambling Severity Index (PGSI). The PGSl is a
guestionnaire that assesses the risk of developing
gambling problems. Participants also provided their
demographic information such as age, gender,
language spoken at home, and income.

What the researchers found

Participants rated the second and third bonus bet
promotions as much less appealing than the first. This
finding suggests that players may be less likely to take
up an inducement once they understand its terms and
conditions.

Many participants were unable to correctly estimate
the amount of money they would need to spend
gambling before they could claim any winning from
the bonus bet. Nearly three-fifths of participants
underestimated the amount of money they would
need to spend. About one-fifth of participants
overestimated the amount. This suggests that even if
the terms and conditions of an inducement are given,
players may still not fully understand the cost.

The researchers did not find a relationship between
participants’ gambling risk status and their ability to
understand the terms and conditions of the
inducements. This result suggests that the severity of
a player’s gambling problems does not affect how well
he or she understands the drawbacks of inducements.

How you can use this research

Policy makers could use this research to create
policies that require gambling operators to be
responsible for informing players about the terms and
conditions of betting inducements in language that is
easy to understand. Policies could require gambling
operators to put the terms and conditions right next
to the advertisement. Policies could also require
gambling operators to give players examples of how
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much money they need to spend before they can
claim any winning from an inducement.
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Gambling Research Exchange Ontario (GREO)

Gambling Research Exchange Ontario (GREO) has
partnered with the Knowledge Mobilization Unit at
York University to produce Research Snapshots. GREO
is an independent knowledge translation and
exchange organization that aims to eliminate harm
from gambling. Our goal is to support evidence-
informed decision making in responsible gambling
policies, standards and practices. The work we do is
intended for researchers, policy makers, gambling
regulators and operators, and treatment and
prevention service providers.

Learn more about GREO by visiting greo.ca or emailing
info@greo.ca.
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