What this research is about

Gambling advertisements have expanded into
different platforms in recent years. Gambling is
advertised on TV, radio, newspapers, and social
media. Direct advertising also occurs through emails,
text messages, and phone calls. Advertisements can
be tailored towards specific audiences (e.g., sports
fans, women). People who are at risk of developing
problem gambling or who already experience problem
gambling are frequently targeted by gambling
advertisements. However, gambling advertisements
can also impact people who gamble at a lower risk
level.

Gambling advertisements can appear in a variety of
mediums. Some research has indicated that the
impact of advertisement varies depending on how it is
delivered (TV, social media, etc). The aim of this study
was to examine the impact of different types of
gambling advertisements. The researchers wanted to
know how gambling advertisements affect people
with at-risk and problem gambling. They defined
“advertising impact” as changes in gambling
involvement, awareness, and knowledge of gambling
forms and companies because of advertisement.

What the researchers did

The researchers mailed out invitations to participate
in an online survey to 30,000 randomly selected
people in 2019. These people were registered in the
Norwegian Population Registry and were between the
ages of 16 and 74. Participants were asked if they had
gambled in the past. Only those who said that they
had were included in the study. There were 5,830
participants (48.5% women).

What you need to know

Gambling advertisements can be found on TV,
Internet, social media, and newspapers. Some
people also receive direct advertisements through
the form of emails, text messages, and phone
calls. The researchers of this study wanted to
know how these different types of advertisements
impact people who gamble. They wanted to know
if it differed depending on someone’s risk for
problem gambling. The researchers drew on a
national registry in Norway and surveyed 5830
people who gambled. They found that people with
problem gambling were the most strongly affected
by gambling advertisements. As the risk of
problem gambling increased, so did participants’
perceived impact of advertisement-on gambling
involvement. Impacts of advertisement also
differed by types of advertisement.

The online survey contained several sets of
guestionnaires. The Canadian Problem Gambling
Index (CPGI) assessed symptoms associated with
problem gambling. The CPGI was used to categorize
participants into non-problem gambling, low risk
gambling, moderate risk gambling, and problem
gambling. The Effects of Gambling Advertising
Questionnaire (EGAQ) was used to assess advertising
impact in three domains: involvement, awareness,
and knowledge. Participants were also asked if they
had been exposed to gambling advertisements on TV,
internet, newspapers, retail outlets, or directly (e.g.,
emails) in the past 12 months.
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What the researchers found

The researchers found that participants were most
commonly exposed to gambling advertisements via
TV, then retail outlets, internet, newspapers, and
direct advertising. The amount of exposure to
gambling advertisements did not differ between the
categories of gambling risk. There was one exception:
direct marketing was more commonly reported by
people with at-risk and problem gambling.

Participants generally reported that exposure to
gambling advertisements primarily increased
knowledge of gambling forms and companies, as
reported by scores on the EGAQ. There were also
differences by gambling risk categories. Scores for
gambling involvement, gambling awareness, and
gambling knowledge were highest among people with
problem gambling. This indicates that people with
problem gambling were the most strongly affected by
gambling advertisements. The largest impact was on
their gambling involvement.

The researchers also looked at the relationship
between advertising impact and types of gambling
advertising. Exposure to gambling advertisements on
TV increased gambling awareness and knowledge.
Exposure to gambling advertisements on the Internet
and in retail outlets also increased gambling
involvement and knowledge. Exposure to gambling
advertisements directly (e.g., emails, texts) increased
gambling involvement. No effects were found for
exposure to newspaper advertisements.

Younger people reported greater impact of
advertising on their gambling involvement than older
people. Younger people also reported greater impact
on gambling knowledge due to advertising. Women
reported greater awareness of gambling due to
advertising compared to men.

How you can use this research

This research could be useful for gambling
researchers. The authors suggested that examining
the content of gambling advertisements by
advertisement type would be a useful area for future
research. The authors also recommended that
clinicians ask clients with problem gambling about
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their experience with direct advertising. Direct
advertising was commonly reported in people with
problem gambling in this study. Thus, it may be a
barrier to recovery from problem gambling.
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About Gambling Research Exchange (GREO)

Gambling Research Exchange (GREO) has partnered
with the Knowledge Mobilization Unit at York
University to produce Research Snapshots. GREO is an
independent knowledge translation and exchange
organization that aims to eliminate harm from
gambling. Our goal is to support evidence-informed
decision making in safer gambling policies, standards,
and practices. The work we do is intended for
researchers, policy makers, gambling regulators and
operators, and treatment and prevention service
providers.

Learn more about GREO by visiting greo.ca or emailing
info@greo.ca.
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