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This document provides an overview of Chapter 2.3 Population-Based Safer Gambling 
and Responsible Gambling Efforts, in Section 2.0 Universal Measures of the research 
report, Prevention and Education Review: Gambling-Related Harm. The result of a multi-
year collaboration with top international safer gambling experts, this report establishes a 
comprehensive and up-to-date evidence base for policies, programmes, and practices that 
aim to reduce gambling harm through prevention and education strategies.

The full report and an executive summary are available on www.greo.ca

Greo 
info@greo.ca
www.greo.ca

A B O U T  U S Greo is an independent knowledge translation and exchange organisation with almost 
two decades of international experience in generating, synthesising, and mobilising 
research into action across the health and wellbeing sectors. Our team helps organisations 
improve their strategies, policies, and practices by harnessing the power of evidence and 
stakeholder insight. Services we offer include sourcing and synthesising evidence, creating 
knowledge and education products, facilitation and stakeholder engagement, data and 
knowledge management support, evaluation, and applied research.

Greo produced the Prevention and Education Review: Gambling-Related Harm, in 
support of the National Strategy to Reduce Gambling Harms in Great Britain.

http://www.greo.ca
http://www.greo.ca
mailto:info%40greo.ca?subject=
http://www.greo.ca


2Chapter Summary: Population-Based Safer Gambling and Responsible Gambling Efforts

Prevention and Education Review: Gambling-Related Harm

To minimise the risk of harm from gambling, much attention has been directed 
toward helping people make informed decisions about their gambling behaviours and 
informing the general public about gambling-related harms. This chapter examines 
whether safer gambling messaging (e.g., responsible gambling messaging online, 
other point-of-sale safer gambling messaging) and gambling management tools (e.g., 
optional money and/or time limit setting) help to reduce gambling-related harms 
among people who gamble. The chapter also sought to explore whether broader safer 
gambling messaging (e.g., advertising campaigns, social marketing campaigns, public 
health programmes, and educational programmes) targeted both to people who do 
and do not gamble, help to reduce or prevent gambling-related harms.

W H A T  T H I S  C H A P T E R  I S  A B O U T
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A U T H O R S

C I T A T I O N

C O N T A C T

The chapter is a narrative review of research on safer gambling messaging for 
people who gamble and also the general population. A narrative review summarises 
the literature in a way that is not explicitly systematic. It builds on and facilitates 
assessment of information presented in existing systematic and umbrella reviews.
Two searches of the research databases were conducted for each question examined. 
The searches identified several recent reviews on safer gambling messaging prior to 
2018. Therefore, these were considered along with any other items that were published 
after the most recent review. A total of 13 publications were used to address people 
who gamble, and 5 publications were used to address both people who do and do 
not gamble. In general, the research on safer gambling messaging and gambling 
management tools was of low quality.

W H A T  Y O U  N E E D  T O  K N O W

Key findings for this chapter of the review are outlined on the pages that follow, 
organised by:

 → Message content

 → Safer gambling information centres 

 → Limit setting tools

 → Behaviour tracking/personalised behavioural feedback

 → Public awareness campaigns

Suggestions for future research and guidance for prevention and education planning 
are also outlined.

W H A T  W A S  D O N E
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The goal of safer gambling messages is to increase people’s gambling knowledge 
to foster safer gambling behaviour, and to reduce levels of problem gambling. It is 
important to create safer gambling messages that are simple, as messaging needs 
to convey information about complex topics (e.g., the probability of winning and how 
outcomes are determined). 

Providing players with the appropriate safer gambling content in messages may 
improve knowledge of gambling odds. However, this knowledge may not be enough to 
change behaviours or reduce the frequency of gambling. Even when people remember 
the actual odds, often they believe that these do not apply to them because they 
“know how to beat the game”. 

People may be more able to gamble safely when messaging reflects positive beliefs. 
An example of a positive belief is the importance of taking personal responsibility for 
one’s gambling and knowing how gambling works. Another example of a positive 
belief is honesty with oneself about one’s gambling and others. Messages that frame 
these concepts in a positive way differ from messaging that uses the term ‘responsible 
gambling’. People may interpret ‘responsible gambling’ messaging negatively since it 
assumes that people may not be responsible.

Message content
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Some safer gambling messages encourage people to evaluate their own play (e.g., 
“Have you spent more than you intended?”). Self-generated arguments (e.g., “I 
have spent a lot of money on gambling today, perhaps I should stop”) are often 
perceived to be more accurate than information provided by external sources. This 
may be more likely to influence people’s gambling behaviour. Compared to people 
who were provided with informative messages (e.g., the odds of winning), people 
who play electronic gambling machines (EGMs) who received messages encouraging 
self-appraisal reported more awareness of the amount of time they spent gambling, 
spending less time gambling, and having more realistic thoughts about their odds of 
winning.

Further, when trying to persuade people to change their behaviour, concrete messages 
like “Set a safer gambling limit” tend to be more effective than abstract messages 
like “Gamble safely”. People who gamble online were five times more likely to click 
when they were provided with specific information like, “Have you checked out your 
risk profile yet? Go ahead!” than with informative messages about gambling such 
as, “How problem gambling works”. It may also be useful to include some urgency in 
safer gambling messages. For example, “Have you determined how much money you 
are willing to lose yet?”, could help motivate people to act. The timing of when people 
receive safer gambling messages could also increase future limit-setting intentions.
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Responsible Gambling Information Centres (RGICs) are on-site spaces at gambling 
venues. They are staffed by responsible gambling advisors who provide people with 
information about responsible gambling practices. RGICs also offer support through 
counsellors for people who experience or are at risk of experiencing harm from 
gambling. The centres benefit people by sharing safer gambling information and 
promoting safer gambling behaviours such as setting time and money limits. However, 
no studies have assessed the effectiveness of RGICs in directly influencing safer 
gambling behaviours.

Limit setting tools

Evidence is increasing that shows how setting a limit on the amount of money spent 
gambling can be an effective responsible gambling strategy among people who 
play EGMs. However, limit setting tools likely have their greatest value for people 
who gamble recreationally. Limit setting tools that apply the principles of Human 
Computer Interaction (HCI) and Persuasive Systems Design may be more likely to  
help players stay within their limits. Specifically, tools could incorporate: a) an 
appealing visual design; b) a display that shows how much money is left; c) the ability 
to set a monetary limit of any amount; and d) clear instructions for how to set a 
monetary limit.

Safer gambling information centres
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People who gamble may poorly estimate how much they spend gambling. Providing 
people with information about how much they spend can affect their gambling 
expenditures. For example, receiving feedback about one’s gambling in relation to 
how much others gamble can make people realise that they were gambling more 
frequently than their peers, which can lead to a reduction in their gambling.

Public awareness campaigns

The findings are mixed regarding the effectiveness of public awareness campaigns 
aimed at reducing gambling-related harm in the general population. No studies were 
identified that showed statistically significant findings about the effectiveness of 
state-wide problem gambling awareness campaigns. Public awareness campaigns 
seem to have the most impact on people who have already developed problematic 
gambling behaviours. Imagery used in public messages may be more effective if 
framed in a positive way when targeting people who gamble and in a negative way 
when targeting people who do not gamble.

Behaviour tracking/personalised behavioural feedback
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S U G G E S T I O N S  F O R  F U T U R E  R E S E A R C H

More research is needed to determine the best public messages to promote safer 
gambling and how they could be tailored for different groups. Researchers also need 
to examine psychological factors that may change the usefulness of safer gambling 
messages and gambling management tools. For example, players who have a 
financially focused self-concept may need messages that highlight how gambling is 
not an effective way to make money.

G U I D A N C E  F O R  P R E V E N T I O N  A N D  E D U C A T I O N  P L A N N I N G

Customise safer gambling messages

Clear, specific safer gambling messages could reduce people’s false beliefs about 
the odds of winning when gambling. Providing people with feedback about how 
much they spend, and tools to help them set and adhere to a money limit, time 
limit, or both can also help minimise the risks associated with gambling. However, 
for messages to be most effective, messages need to be designed to address the 
characteristics of different groups of people (e.g., women, young people).

Reward safer gambling

People’s desire to apply safer gambling messages and use the tools tends to be 
low. However, most people believe that safer gambling messages and gambling 
management tools help to reduce problematic play. In addition, people are more 
likely to continue using the tools once exposed to them. Therefore, it is possible that 
offering non-cashable rewards (e.g., free tickets to a show, free food or drink) for the 
use of safer gambling tools could increase initial and continued use of tools. 

Mandate access to players and player data to qualified researchers

Research evidence on safer gambling initiatives would be improved if regulators 
required that gambling operators provide approved, arms-length researchers access 
to their customers through their email lists and player data. Currently, access to 
such data in most jurisdictions is usually denied or difficult to obtain. Studies that 
use player account data and match those data with psychological surveys of players 
who have player accounts could address several limitations related to study designs. 
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